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ABOUT US

2 @ + markets

/l 5 4 employees

/l @@ 4 cases in portfolio

Independent creative company with office in Kyiv.

Outward pattern thinking is the religion of the new time
and the unique advantage of the new world in which we live.
\We work at the intersection of design, communications,
technology and analytics.

\We crystallize experience in these areas in creating ideas
that bring tangible results to our customers.
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UKRAINIAN DESIGN - GOLD - THE VERY BEST OF

AWWWARDS-

HONORABLE MENTION

CSSWINNER

SPECIAL KUDOS
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CSS DESIGN
AWARDS

BEST INNOVATION, BEST UI/UX DESIGN

white
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BRANDING® 33 000 € <« 90 DAYS

Brand Research

> research on markets

and competitors

> world trends

> audit of the brand and the
company as it is seen
by customers

> define the target audience
and its segments

> positioning

( 14 days -»> 39500 € J

Brand & Marketing Strategy

marketing goals

definition of strategy
marketing mix (4P / 7P)
marketing plans

budgeting

classification of the target
audience, i.e. segmentation
emotions, reasons, motives
the mission

values

big idea

\ R 2 2 2 2R 2 2 2 2 2

customer experience

( 06 days > 9700 € J

< Communication >

2R N S A 2R\ 2

legend

communicative purpose
communication concept
big topics

map of key messages
content

tone of voice

( 20 days > 7900 €

< Identity >

logo

logo guide
corporate stationery
identity

brandboook

N 20 N N

( 30 days > 41900 € J







onhal taxi operator in Ukraine, which is
ities and two other countries - Poland and Lithuania.

O PT I rebrandi

strategy Ccommunication platform>
<logo> <identity> brandbook

PEE————— TS







opti




f

oo, CaRRRRRRRRES

ilﬂ;ﬁﬁlliﬂﬂﬂlliﬂjﬂ‘hv-
r-- I - e \‘I"I‘I"‘.‘II s aThaEE
;tmxuti‘l“‘l“l!nu‘uuh

L N tn‘i‘.\‘-‘lll‘l AERLBREERS
.‘Iﬁ.‘i“““““l“‘ TR

T .\-I\h‘“‘.-ﬁ.‘.‘l“l" - =

h!—l‘—h“l‘il“-““‘h“ -

e . T, T, T W T

t. 579 ‘EEE-EID{'E e _T'-'-“:::M';h-

i ik g, § Gl
¥ " i ey b el R dapE




:

- Ll -~

| TN

. ' d n = . .
P ERREREEE YD

= e S 1 T X

Jaf®

)
" .:. [ -
L

Bopricte NOIERH HoWE B IDEOTHE

whpsOE oD S0l CAE SO PO Sy

mpinc e Ao Lomi, £ A v b uiEms arosasa il Aodages Bagwr g0

WP Pt it ¢ ST =g e T 1

i ey ST L
|

AT T

r1 P
= I
g 8

T

T 1k L










PSR U RS CE F SO o | 1r'-." -

'_-l: +l't !'.'
LN




e &
—

[ #  Available on the

- App Store
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https://youtu.be/vwp5o05wWwUEMQ

https://youtu.be/ThUlilRKexM

P> Pl o) 003/014
N /

https://youtu.be/4\W1HsodN3y®@




creative communication campaing
advertising campaign
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P Pl ¢ 019/025

https://youtu.be/o9LxpRXCvXs

BOHA - e lWAacTH, OoropHmM 11 moﬁoa’tl?!

l Pl ¢ o011/015
https://youtu.be/F7TDO35K4Fyk N )




W 362 likes
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https://youtu.be/VVhTTMeEV1IU
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O C U LTY new brand

strategy (communioation platform>
< logo> < iolentity> brandbook

Oculty is an international brand of sunglasses, a feature of which is an open,
brave and bold tone of voice, not limited by prejudice and rules. Brand slogan:
Get rid of rules. The brand helps the young generation to express and break
outdated trends, boldly says no to all luxury and makes its customers real stars.

Identity of the Oculty brand is distinguished by its bold and bright corporate
orange, and cute, funny and even embittered smiles express the fact that we are
all different and we are all personalities.




OCULTY
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Get rid of rules




s Favbet is an international betting company operating since 1999.
F/ \V B E I I‘ebrandlng FavBet affiliate network is distributed in many countries of the world -

Ukraine, Russia, Belarus, Croatia, Romania and Rwanda.

strategy < communication platform>
< identity> brandbook
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a chain of pastry shops located in five-star hotels, such as:
and Hotel Kyiv and Riviera House. The main task was to combine
ite style of confectionery into a single visual and verbal
ation.

WEETBOOK rebra

solutions was the change of positioning from confectionery
a hetwork of pastry shops with stories. And the main message
was "Taste of a good story".

strategy communication platform naming
.—‘* brandbook
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SWEE TBOOK

Taste of a good story



Al

BUPOBM 3 LLHOKOJIALY o‘"\‘* 3
2 ""T'.

CHOCOLA, BE3ATIKOTOJIbHI HANOT

Magaarackap 20ml 140 uah
Madagascar
LokonagHa uykepra 3 Bickaitom BpayHi Ta ANENECHMHOBCID KOPAMERNNIO : i x - . T
Chocolate candy with biscuit brownie and orange caramell (:DIDMDBI KaBOBI HAlOl CDIDMDBHH Hau
Signature coffee Homemade tea
Pararyit 20ml 140 uah
Ratatoille
Mamanare. ... .. .120m 140 uch TponiuHuid uaii 120ml 140 uah

Lykepexa iz Binoro wokonany HavvHkown i3 cyupy dop B :
White chocolate candy with Dorblu cheese Matehaiqte Tmpiccf fed

N Tpodensnui nate ... 20ml 40 uah Obninuxa 3 yebpeuem.. ... 20ml. 40 .uah
Tom Coitep - : 20ml 140 uah Truffle latte Sea buckthorn with thyme

[ Tom Sawyer
Llykepra is 4opHOro WoKoNany 3 HOYWHEoKD BaHaH-Mapaky i rcpixoﬂuﬁ pﬂ¢ e R - [ L T e EpHcHnuﬂ 3 anenscMHomM. ... 120ml 140 uah
Ansorted hal Dark chocolate candy with banana and passion fr Wealnut raf Ll'ngonberrg with orange
Tom Coitep 120m 140 uah Mpanui kanguuso Ha . 20ml 40 uah Tluna 3 abnykom 2ml 40 uah
Tom Scwyer KGKOCDBDMH M,D,ncui Llinden with GPP{E‘
Lykepra iz yopHoro Wokonany 3 HauyuHEDe BadoH-Mmapaky We SF_".GH ccppucci.no
Dark chocolate candy with banana and passion fr with coconut milk
TomCollep o140 uch I::Jnm:«-'t ¢pc1HuH:i oo 120ml 140 uah
L Tem Sawyer White French

Lyrepxa iz yopHoro Wokonagy 3 HO4YWHEDKD BaHaH-MapaKyis
| Dark chocolate candy with banana and passion fr

L
Ly K| COKH B aCOPTUMEHTI Be3ankorobHi Hanoj
i Chilled juices in assortment Soft drinks
AnenscuHoBMIA 12oml 140 uah CocaCola ... vom 140 uah
12 Orange
Wy T CocaColaZero ... 20ml %0 uah
AnenscuHoBMiA 2oml 40 uah
Orange Fantas i ce it s vk T uah
LU! ANenbCHHOBMM - oo 120ml 140 uah SPFHLE e R R SR - e A Ts
. Orange
Schweppes 20ml 40 uah

Red Bull 20ml 140 uah
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SWEETBOOK

Taste of a good story

KOYKHOTO JIHs13 11 10 23:00
CMAUHI CHIIAHKW TA ABTOPCbK]
UEKAIOTD HA BAC

ﬂECFp
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IPYTHA NOBEPRX
RIVIERA HOUSE
CAFTARDAYHOTOD, 16
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strategy ation platform>



















in the importance of a small item of everyday or holiday bow is based on the
- fact that such small details can significantly affect the mood of the client and
his behavior.

Feeelings is a brand of premium socks created on the wave of the global trend
F E E E L I I\I Gl S NEVY brand number /1 - personalization, first of all, is customer-oriented. Brand philosophy

The slogan "\We do care what you feel” — "\We really care about what you feel”
vividly expresses the main criterion of the brand - sensations. The subtlety of
touch, emotion and the feeling of delicate material are displayed with thin free
lines and a calm beige tint in contrast with the classic strict black.

strategy (communica ic naming

brandbook
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\ . ) — Mozgi Entertainment is the leadin roduction center in Ukraine. The compan
@ GII rebranding 2 SHec PaT

is engaged in the production and promotion of the most successful commercial
music throughout the country. Mozgi Entertainment's production center

is expanding, and the new branding accompanies the company's entry to the
highest level.

A new element of identity is an open door, symbolizing the beginning

of a new outline of the business model of the brand. The updated logo

is a direct personification of the fact that Mozgi Entertainment is developing
new opportunities for the company and becoming the full-scale Mozgi Group,
which includes six key areas of the entire production in Ukraine.

brandbook
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October 10, 2018
begining at 19 30

Bavarian State Opera

Bayerische Staatsoper
Germarny Munich
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Joan de Brienng - Sorgéy Polurm
Raymorda - Kgsnig Ryvzhbcra
Abdarakhman
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Creative States Arsenal, +38-067-000-I17r-05
Moskovskaya st., 8, Kyiv, Ukraine sales@yabloko.agency

vbrand.agency



